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ADBLOCK'S SUCCESS STORY

The Adblock community is
expanding quickly...

> 198 million users worldwide

> The use of adblockers grew by
41% (2014 — 2015)

> 77 million users in Europe
> The use of adblockers grew by
35% (2014 — 2015)
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HOW COME ?
Sl

« ... remove ads that | found especially

annoying - »

« ... stop targeting advertising == »

« ... Improve my computer's speed,
bandwidth or battery life & »

«... prevent cookie tracking for my privacy@s »







TARGET AUDIENCE

UWho we wand 1o convince ?

. European
W% citizens

Users of online contents
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MEDIA CONSUMPTION BEHAVIORS

55 - 64 ans
45 - 54 ans
35-44ans
25 - 34 ans

16 - 24 ans

0 1 2 3 4 5 6 7 8
Time spent online per day (hours)

16-24's are most likely to block ads

AD-BLOCKING BY AGE

34% . 31% l 24% l 22% 17%

16 to 24 25to 34 35to 44 45 to 54 55to 64

Global Web Index — Rapport Q3 2015
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THE KEY
PROBLEM




THE KEY
PROBLEM

N
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Adblockers seem to be the
easlest solution to stop being
annoyed by online advertising
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ADBLOCKERS
hE
SOLUTION?

NO!

Adblock I1s a
weapon that
backfires on
them!



RADOK

—ree content necessarily
nave a cost

You can't have your
cake and eat It
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Open the eyes of Adblock
users, and make them
meet the reality while
they only see their own

INterest ‘



WHAT WE WANT T0 ACRIEVE

RAISE AVARENESS AMONG OR e e

TARGET TO M/\KE THEM discussions A db|§Cek(ll#§iserS' word of mouth

INDERSTAND THAT ADBLOCK . 2Beutenine " aumer— , 2bout
[SNOT AN ALLY

10 SHIFT THE
TARGET PERCEPTION

THEY HAVE TO UNDERSTAND WHAT IS REALLY GOING ON
THE TRUTH MUST NOT BE HIDDEN ANYMORE
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AS A CHILD WE ALL RAD
TO FACE A HUGE DISILLUSION..



WE ALL FOUND QUT
SANTA CLAUS
DOES NOT EXIST






NEITRER DOES FREE
[NFORMATION WITROUT AD.



EVERYBODY BELIEVED IN HIM, BUT..
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People are still children

Make them grow up

Just as they dealt with the Santa Claus
disillusion, we invite people
to face another truth




How did you react

when you learned

Santa Claus was
not real?

Make people talk
about 1t on
soclal media

#WhenILearnedSo.n'l'o.Wo,sNO'I'Keo.l

We have another

truth to tell

TRUTH IS COMING ...
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You[l) BuzzFeep

WhenIlearnedSantoWasNotReol
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i HOW TO SPREADIT ?

BRI \1ake this campaign noticeable

Be prepared, we have another

TalleilJol® SANTA CLAUS DOES revelation fo make.
==l = NOTENIST You will have to face the

realify on December the 14,

GET READY FOR To help gyou dealing with this
| ANOTHER TRUTH | painfid South, here find our

comfort Kit.
Sulv] {
With love,
#WhenlLearnedSantaWasNotReal European Media. Alliance

Professional Media, Trends Media, Influencers




COMFORT KIT

To help you dealing with this painful fruth




CATCH THE ATTENTION
OF EVERYONE.



HOW DID YOU
REACT WHEN
YOU LEARNED
SANTA CLAUS
WAS NOT REAL ?

£ ®OK

“s=p

#WhenlLearnedSantaWasNotReal

Share your reactions on social media



GET READY,
—  ANOTHER TRUTH
IS ABOUT T0

COME QuT ..
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#WhenlLearnedSantaWasNotReal
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Come on our European Media Alliance accounts
on the 14th of December
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HOW TO GET PEOPLE TALKING ?

#WhenlLearnedSantaWasNotReal | cried.
e L3 101 ¥ 2 eee

| U @agilles14-5h ?
#WhenlLearnedSantaWasNotReal | scream so much that my neighbours thought

someone was dying

* Tt 2 ¥ 6 eee

- gwt 3% Gjapariana- 2 h

al #WhenlLearnedSantaWasNotReal | couldn’t believe it ! So, | checked in the
chimney

& 3 23 ¥ 2 eee

#WhanILaarnedSan+aWasNo+Keal
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HOW DID YOU
REACT WHEN

YOU LEARNED
SANTA CLAUS

WAS NOT REAL ?
L@0OnR

#WhenlLearnedSantaWasNotReal Wow what’s

goingon ?

/-\

.. SFR ¥ 09:18 Yo Lrumm

Creation of a special account to
collect the reactions

00:59

minutebuzz

I We saw that in the subway, which truth do
you think it will be ?

GETREAN, |
ANOTHER TRUTH
IS ABOUT TO

COME OUT ...
. | {]

175 J'aime 20 commentaires

|‘ J'aime

B8

@8 Commenter ~» Partager

/‘\






STEP #3 WE HAVE ANOTHER TRUTH TO TELL
REVEAL puies smieace e o

Iﬁ*@‘@ ¥ HOW DID YOU
==~ REACT WHEN
YOU LEARNED
SANTA CLAUS

WAS NOT REAL ?
july] f

#WhenlLearnedSantaWasNotReal
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wa HOW TO SPREADTT

Make this campalign noticeable

2 days before the release...

A =" 'Izdwl'h is comin i

M Adblock is used by more and more people,
| ﬁ SANTA CLAUS DOES someﬂwina os to ge done. People have to
' = NOTEXIST reoct and meet reality.

We have to tell them o new painful

ﬁ = @ [REE INFORMMION truth: free information doesn't exist...

WITHOUT AD People have 1o understand that Adblock

NEI]’HER is not the solution... It contributes to

the fall of the Internet business model.

You directly have to face this problem, so

0 @O Join us! W"e have to open the eyes of

#WhenlLearnedSantaWasNotReal eva3b0d5

European Media Alliance decided o act

National Media, Specialized with o viral campaign, be reo.dg for the
Press, Influencers, Associations release of our video.

December the 14th



TELL THE TRUTH TO EVERYONE

—> Creation of EMA's accounts on Facebook, Twitter & YouTube

#WhenlLearnedSantaWasNotReal

® X { Qe ][ Editer le profil ]

EMA

European Media Alliance

250 ABONNEMENTS ABONNES

EMA 13s
® 7 We have another revelation to make.

Get ready ! |
#WhenILearnedSantaWasNotReal

1WUW DIV TUU

REACT WHEN
YOU LEARNED
SANTA CLAUS
WAS NOT REAL ?

J'aime ]

Accueil Notifications Messages Moi

#WhenlLearnedSantaWasNotReal

1y J'aime W Message | e¢ee

Journal A propos Photos Mentions J'aime Vidéos
Q Statut (2] Photo/vidéo .-
Inviter des amis a aimer cette Page ?
APROPOS >

European Media Alliance
\Z\ Demander I'adresse de European Media Alliance 2 min

[2) Demander le numéro de téléphone de European Another truth is about to be revealed #getready
Media Alliance #WhenlLearnedSantaWasNotReal

http//iwww.sevenventures.de/european-media-all...

HOW DID YOU
REACT WHEN
YOU LEARNED
SANTA CLAUS

WAS NOT REAL ?
SOl f

PHOTOS >

niLearnedSantaWasNo!niLearnedSantaWasNo!







TIMELINE
IE»

Online advertising
(YouTube,
Native advertising)

Poster campaign

PR

2 last weeks

of November

Generate
Buzz

Spread the
campaign on Social

Media sharing
people's reactions

2 first weeks
of December

Release of the

reveal video :
December the 14th

PR

End of December

and 2 first weeks
of January
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Print disploy
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Brand
awareness

Word of
Mouth

Sociol networks

Retweets

Comments

Likes Fans

INTERACTIONS & ENGAGEMENT MEASUREMENTS

YouTube reveol

Subscribers

Shares gained
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7 Generate +25% of positive discussions about online advertising

2 Reduce by 5% the number of Adblockers' users
3 Decrease the number of Adblockers downloads

4 Stop the word of mouth about Adblockers

-



DUDGET

Advertising

Press relations Offline advertising Video conception &
strategy broadcast
Web advertising
(Conception, (YouTube, Social networks
launch & Native Ad) animation

measurements)
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REASONS TO BELIEVE IN US

A ecampaign ...

> That speaks to everyone thanks to the use of
universal reference

P With a high potential to become viral

» With a funny and original tone

> Which creates a real engagement talking
directly to people

The change will come from them
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What do you mean?

. Thank you for your attention!
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We retain the definition of Morrisey (2007): "The buzz marketing is like a virus, it is
Ideally spread with a predefined target which will relay the message to the people
who love surrounding the same products and services that carry the message.”



