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RESEARCH GAP

RESEARCH QUESTION

How does the Actlon Units system direct viewer attention and influence narrative engagement,

PROBLEM AND RELEVANCE

GOAL

Top right Pointing Arrow condition and participant.
Bottom left Action Units condition and participant.

The study also focused on testing the following hypotheses:

H1: The Action Units direct viewer's attention to the POl more efficiently than the Pointing Arrows in a 360° narrative.

H2: The participants who watch the Action Units 360° degree video have more focused attention on what they find relevant information for the story than
the participants who watch the Pointing Arrows video.

H3: The viewers of the Action Units version of a 360° narrative are less aware that their attention is directed than viewers of the Pointing Arrows version.

H4: The 360° narrative with Action Units lead to more narrative engagement than the version with Pointing Arrows.
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