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W AD:VENTURE LIPTON SWAG STRATEGY

Boost Lipton Iced Tea's appeal to European Gen Z by creating
a trendy, fashionable brand image through a Swag program.
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Aim to make Lipton one of the top 5 most talked-about
non-alcoholic beverage brands globally within three months.
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Target selling 30,000 pieces of limited edition Lipton Ice Tea Swag
to 17-26 year-olds within two weeks of launch.
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Which of the listed merch items do you find most interesting? LD

114 responses

clothes 69 (60_5%)
shoes 22 (19.3%)
bags 47 (41.2%)
hats 15 (13.2%)
phone cases 13 (11.4%)
accessores 37 (32.5%)
MNiet echt min dingl—1 (0.9%)
Socks 2 (1.8%)
Nonell—1 (0.9%)
socks i—1 (0.9%)
MNothing 1 (0.9%)
Unigque items to their brand like. .. 1(0.9%)
0 20 40 60
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Which of the listed merch items do you find most interesting? LD

114 responses

clothes 69 (60_5%)
shoes
bags
hats
phone cases
accessories
MNiet echt min dingl—1 (0.9%)
Socks 2 (1.8%)
Nonell—1 (0.9%)
socks i—1 (0.9%)
MNothing 1 (0.9%)
Unigque items to their brand like. .. 1(0.9%)

0

22 (19.3%)
47 (41.2%)
15

13 {1 Continue the sentence:

| express myself through...

111 responses

@ my unigue dressing style.
@ writing.
@ the music | listen to.

@ at
@ Al of the above

@ my personality
® HNiet
® My words

Fe %

14§
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Which of the listed merch items do you find most interesting? LD

114 responses

clothes 69 (60_5%)

shoes
bags
hats

22 (19.3%)
47 (41.2%)

15

17 “ Continue the sentence:

When it comes to branded merch items (by any brand), which of the following best
describes you? - | express myself through...

114 responses 111 responses

® | love to buy merch items, regardless of @ my unigue dressing style.

their price. @ \riting
@ | would buy merch items if they were o
cheaper @ the music | listen to.
@ I'm not interested, they're all the same ® art.

@ Al of the above
@ my personality

18.9% @ Niet
® My words

and boring.

@ If the design is cool and resonates with
my style, | don't care about the brand.

@ I'm not interested in fashion.

Fe %

14§
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they prefer clothes as merch products
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they prefer clothes as merch products

they express themselves through their dressing style
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they prefer clothes as merch products

they express themselves through their dressing style

they have interest in technology-infused fashion
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they prefer clothes as merch products

they express themselves through their dressing style

they have interest in technology-infused fashion

a brand’s sustainability isn’t a main factor in choice
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Qualitative
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GenZ don't often share their true emotions
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GenZ don't often share their true emotions

Why
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GenZ don't often share their true emotions

Why

— \ E C \ J= feel the right to show negative emotions

T

want to burden our loved ones
want to show vulnerability
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They have a hard tlmeﬂﬂﬁngﬂﬁwlngﬁnﬁﬁﬁﬁﬁl

TEAM MOONRISERS 10



TEAM MOONRISERS

sunrisers

[}



QUALITATIVE'RESEARCH AD:VENTURE LIPTON SWAG STRATEGY

sunrisers

Moonrisers
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Bottled Up: An Experiential Intervention for
Emotional Suppression

Keaton Brown & Roya Taghehchian

Research suggests that emotional suppression is linked to having more
intense experiences of depression, disgust, sadness, and an overall lower
satisfaction with life (Gross, 1998; Gross & John, 2003; Gross & Levenson,

This is
often used with adolescents who struggle with emotional regulation due to
the hormonal changes throughout the body.
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Exploring the Elements of Public Spaces and its
Effects on the Mental Health of Generation Z

Rianne Elzinga

2018). Generation Z wants to become more unique, relaxed, healthier, flexible, sustainable and
accessible through the use of public spaces (Larkin, Jancourt and Hendix, 2018; Chong, 2022;

Zhang et al_, 2023).
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intense experiences of depression, disgust, sadness, and an overall lower
satisfaction with life (Gross, 1998; Gross & John, 2003; Gross & Levenson,

This is
often used with adolescents who struggle with emotional regulation due to
the hormonal changes throughout the body.

Exploring the Elements of Public Spaces and its
Effects on the Mental Health of Generation Z

Rianne Elzinga

2018). Generation Z wants to become more unique, relaxed, healthier, flexible, sustainable and
accessible through the use of public spaces (Larkin, Jancourt and Hendix, 2018; Chong, 2022;
Zhang et al_, 2023).

Speaking of Psychology: Why Gen
Z 1s feeling so stressed, with
Emma Adam, PhD

Episode 119 — Why Gen Z is feeling so stressed

More than one-third of young adults ages 18 to 23—the older members of Gen Z—said that
their mental health was worse right now than at the same time last year, according to APA's
Stress in America survey. That's a higher number than any other age group. Emma Adam,
PhD, a developmental psychologist at Northwestern University, discusses why the stresses of
2020 are hitting young adults so hard, why the pandemic's effects on teen stress seem to be
more mixed, and how stress may affect this generation's health and development.

Adam: Sure. So my research has focused not only on perceptions of stress, but also the
implications of that stress for biological systems and for cognition and for health, of both
mental health and physical health. And so within my own research and other people's
research, there's really profound implications of stress for all sorts of aspects of biology. But
the system that I've focused on is the hypothalamic pituitary adrenal axis, which is called the
HPA axis for short, or most of you may be more familiar with the hormone that's produced by
that axis, which is cortisol.

Adam: Well, it was partly a surprise and partly expected. So, | was very interested in the Gen
Z teens and the Gen Z young adults. And we've known for many years that stress and
depression and anxiety have been increasing in adolescents and so we were expecting to see
that continue into 2020, but there really, the surprise was the size of the jump and
particularly for the Gen Z young adults. And also the fact that the Gen Z young adults showed
notably more stress than the Gen Z teens.
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bottle up phrasal verb

bottle something< up

to not allow other people to see that you are unhappy, angry, etc., especially when

this happens over a long period of time

* Try not to bottle up your emotions.

Definition of bottle up phrasal verb from the Oxford Advanced American Dictionary
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How to avoid this?

AD:VENTURE LIPTON SWAG STRATEGY
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AD:VENTURE LIPTON SWAG STRATEGY

How to avoid this?

By pouring it out

16






STRATEGY,

GenZ sunrisers shy away from
talking about their feelings and
emotions because they don't
want to disturb others.

*connecting the dots from
the survey and the in-depth
Interviews answers
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| want to pour out everything
that worries me, without
having to talk.

*we used the in-depth
Interviews answers for
defining our insight
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GenZ sunrisers shy away from

talking about their feelings and
emotions because they don't
want to disturb others.

*connecting the dots from
the survey and the in-depth
Interviews answers

TEAM MOONRISERS

Consumer.insight

| want to pour out everything
that worries me, without
having to talk.

*we used the in-depth
Interviews answers for
defining our insight

AD:VENTURE LIPTON SWAG STRATEGY

SOTTIIITUMCAtIon
Sdlenge

Let representatives of Generation Z
recognize LIT as the brand that
understands how they feel and

speaks for them.

Make a global impression and
become one of the top 5 most talked
about non-alcoholic beverage brands

in the world.

18
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Instead of trying to speak in GenZ’s language...

20



BIG IDEA

MlTSlOan —— MENU

Management Review  ——

Avoiding the ‘Cringe Factor’ in
Marketing to Gen Z

Effective marketing to Gen Z — a rising generation of
digital natives with enormous economic impact —
stays authentic and avoids cringe.

Adrian Montgomery - July 06,2021 Reading Time: 3 min
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