


Dunk it

Stir it

Rush it



How we live



If we’re not even willing to wait for tea, 

what else are we rushing past that’s

meant to be enjoyed?



Target audTarget audience

Women aged 25 to 35 

Rush through routines

They microwave water?

Family-oriented



orth The WWorth The Wait



By the end of the campaign, 40% of women aged 25–35 know Taylors
recommends a 5-minute brewing time.

35% of the target audience understands that 5 minutes improves tea quality.

Knowledge

Within 6 months, shift 30% of the target group’s view of waiting from ‘a waste
of time’ to ‘a moment for quality.’

Attitude

By the end of the campaign, 15% of the target audience starts brewing
tea for 5 minutes at home.

Generate 3,000 user-generated posts using #WorthTheWait, reflecting
active participation.

Behaviour



Creating awareness of a rushed
lifestyle.

Spark the awareness 01

Phasing

Experience the wait 02 Celebrate the wait 03

Waiting improves everyday quality. Waiting is truly rewarding.
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Spark the

awareness

Confont their rush, right in
the middle of it

Taylors is still unknown

Cheeky, relatable, honest
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Experience

the wait 

Let them feel and taste the
difference

5 proper minutes of waiting 

Start letting them experience it

















Five minutes for your tea.

Five words for someone who’s worth it.

WELCOME
to

While You Wait

Home

Send your message

BREW WITH A BEAT

WEBSITE SEND A MESSAGE PLAYLIST

Brewed on repeat

You’ve joined While You Wait, where quality tea meets quality time. Each week, you’ll
get a reminder to send five words to someone who’s worth it, plus a playlist to steep

to and the most replayed song of the week. Because the best things take time.

Edward Sharpe & The Magnetic Zeros 

Go to the playlist

www.taylorsofharrogate.com







Send your message

While You Wait
Five minutes for your tea.
Five words for someone who’s worth it.

Send your message

While You Wait
Five minutes for your tea.
Five words for someone who’s worth it.



Send a Message

Send your message

Send your message

While You Wai

www.taylorsofherrogate.com

Five minutes for your tea.
Five words for someone who’s worth it.

While You Wait

Five minutes for your tea.
Five words for someone who’s worth it.

09:30
Wednesday, 24 April 2025

Put the kettle on and send five words to someone who
makes life taste better 🫖💙.

New Message

Taylors of Harrogate
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Celebrate

the wait

The audience has tasted and
seen the difference

We shift to celebrating

This brand stands for quality





Your patience paid off!
Congratulations, you’ve won our
giveaway and a weekend trip to
Yorkshire, complete with a
luxurious high tea experience.
We can’t wait to welcome you to
the home of Taylors!
Please send us a message so we
can arrange all the details. 🫖🥳





While You Wait



Phase 2 - Pop-Ups
24.7%

Phase 1 - Video Ads
15.2%

Phase 3 - Funniest Moments Video
11.4%

Phase 1 - OOH Advertising
10.3%

Phase 2 - Pop-Up Ads
9.5%

Phase 3 - UGC Ads
7.6%

Phase 1 - Spotify Ads
5.7%

Phase 3 - Giveaway
5.7%

£300K

£28K



A moment of calm in a rushed world
A new ritual that feels good and does
good
A better cup of tea and better habits

The target audience

What’s in it for them?

Taylors of Harrogate

Emotional relevance with a younger audience
Brand loyalty built on shared values, not just
taste
A campaign that doesn’t shout, but stays and
lives on



So… who’s ready to stop

rushing, and start making life

worth the wait?


