[image: A picture containing text, clipart, vector graphics

Description automatically generated]
Ad Venture Student Competition - Entry Form
This document will help you collaborate with your team as you prepare your entry. It mirrors our online entry form, presenting all the questions as they appear in the Entry Portal. YOU ARE REQUIRED TO SUBMIT YOUR WORK ON THE ENTRY PORTAL ACCESSIBLE AT: Login - edcom Ad Venture Student Competition. 
At the end of the online form, there is a section for you to submit your presentation (IN PDF FORMAT) and other supporting material. The presentation should describe your case and creative materials. Please note that the presentation is limited to 20 slides, comprising the following: 
• Introduction/Title
• Team members (profile): 1 slide 
• Research / Strategy / Media: format & structure to be decided by the team
• Creative
Please note that the SUPPORTING MATERIAL section is mandatory. 
It is your responsibility to make sure that the supporting material is accessible to the jury. If this requirement is not met, the campaign will not be assessed.
	Overview



❖ Executive summary 
❖ Research & Analysis /10
❖ Strategy /15 
❖ Media /10
❖ Creative /15 

	Executive Summary


	

	Team name
	

	Campaign title
Choose a suitable campaign title that is not the same as your team name.
	

	Campaign background (max. 300 words)
This section should contain: 
✔ An introduction and overview of your campaign proposal
✔ The approach you have taken to reach your strategy
✔ The expected outcome in terms of response
✔ Any criteria that might affect the campaign

	Provide answer.

	Campaign summary (max. 90 words)
Enter a brief paragraph that summarises your campaign so your concept can be understood at a glance. 

	Provide answer.

	Additional information (max. 100 words or N/A)
You are allowed to include extra comments for the jury if you think it adds information to the previous sections. If you do not wish to add anything, just type N/A.

	Provide answer.





	Research and Analysis (10 points)



	Conducted Research (max. 300 words)
Describe the research you have conducted. This must cover both secondary and primary research, and should provide details on the approach, sampling and methodology that you adopted.

	Provide answer.

	Situation Analysis (max. 400 words)
Provide details of your research findings and a Situation Analysis. This should demonstrate your understanding of the brand, the market (its composition, size and potential), a competitor profile, and industry/category gaps, opportunities and trends.

	Provide answer.





	Strategy (15 points)



	Campaign Objectives (max. 100 words)
A listing of your prioritised communications objectives (maximum of 4). See Glossary.

	Provide answer.

	Proposed Strategy and Tactics (max. 500 words)
Your strategy and tactics should demonstrate how your integrated campaign has a high probability of success in achieving the set objectives. See Glossary.

	Provide answer.

	Campaign Evaluation (max. 100 words)
Describe how your campaign’s impact / effectiveness will be evaluated.

	Provide answer.



	Creative Brief (max. 600 words)
Your Creative Brief can take any format or style, but must cover the list of essential elements, as outlined in the Glossary.

	Provide answer.





	Media (10 points)



	Media Strategy and Plan (max. 400 words)
This should cover how your combination of channels/platforms will contribute to achieving the campaign objectives. Reach, frequency and any other media goals and considerations should be addressed.

	Provide answer.

	Media Schedule
This should be represented in tabular/graphic form (e.g. Gantt Chart) and feature channel/platform types only (e.g. TV, Social, Mobile, etc). Do not include specific media titles.

	Provide answer.



	Media Budget (max.100 words)
A breakdown of planned media expenditure by channel/platform type only (as above). Do not include specific media titles.

	Provide answer.





	Creative (15 points)



This should cover a rationale and description of your creative recommendations – campaign idea / theme / style and examples of how the idea would be articulated, and how your creative executions would work in your chosen media. See Glossary. Key criteria that will be applied to creativity are: impact, originality, memorability.


	AI Usage Guidelines


To ensure fairness and originality, participants may use AI tools under the following conditions:
1. AI-Assisted Idea Generation & Planning
· AI may be used to brainstorm concepts or plan your project.
· The final submitted work must be entirely your own and free of AI-generated text, images, or other content.
2. AI-Assisted Editing
· AI tools may be used to edit your original work.
· You must include your original draft alongside the edited version for comparison.
3. AI for Specific Tasks
· AI can be used for specific, clearly defined tasks (e.g., creating mock-ups)
· Any AI-generated material must be properly cited and accompanied by a brief critical evaluation explaining how and why it was used.
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